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SOCIAL MEDIA CONNECTS US

“It’s so important to build tools to make technology accessible 
to everyone,” writes Google. “From people with visual 
impairments who need screen readers or larger text, to people 
with motor restrictions that prevent them from interacting with 
a touch screen, to people with hearing impairments who 
cannot hear their device’s sounds.”
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SOCIAL MEDIA CONNECTS US
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THE IMPORTANCE OF SOCIAL MEDIA

Age differences: 
Seniors make strides –
Young adults (ages 18 to 
29) are the most likely to 
use social media – fully 
90% do. Still, usage 
among those 65 and 
older has more than 
tripled since 2010 when 
11% used social media. 
Today, 35% of all those 
65 and older report using 
social media, compared 
with just 2% in 2005.
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Statistics via @AccessibilityOz, MD Department of Disabilities 
and the Pew Research Center



THE IMPORTANCE OF SOCIAL MEDIA

Know your audience in order to better craft your message!

• 65% of adults now use social networking sites – a nearly tenfold 
jump in the past decade

• The employment rate of working-age people (ages 21 to 64) with 
disabilities in Maryland was 41.2%; the percentage of people with 
disabilities working full-time, year-round jobs was only 27.3%.

• The percentage of people with disabilities in Maryland who were not 
working but were actively looking for work was 12.2%

Statistics via @AccessibilityOz, MD Department of Disabilities                 

and the Pew Research Center
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ALTERNATIVE ACCESS TO MEDIA

Your audience connects in a variety of ways:

• Keyboard only (no mouse)
• Voice input software & apps
• Alternative mice & keyboards (eyegaze systems, switches, etc.)
• Refreshable Braille displays
• Text to speech tools (screen readers, voice over, etc.)
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ENSURE UNIVERSAL ACCESS – 5 TIPS

Tip 1 - The Rule of Reciprocity

Universal access means information is offered in multiple formats. All 
audio should be captioned, all images should include alternate text, 
and all content should work with a screen reader. 

If you provide it accessibly, your constituents will engage with you! 
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ENSURE UNIVERSAL ACCESS – 5 TIPS

Tip 2 - Caption All Photos 

Twitter allows users to add alternate text to each photo.
Facebook allows each photo to include a written caption (that screen 

readers can access). It also now utilizes automatic alternative text.
Instagram & Pinterest DO NOT allow for captions or alternate text. So, 

it’s best practice to include the image description in with the text 
accompanying the image.

Toddler Talk AAC app
Photo courtesy iTunes
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ENSURE UNIVERSAL ACCESS – 5 TIPS

Tip 3 - Caption All Video

Facebook allows several options for captioning audio content within 
videos, including their own native video feature. 

Twitter, Instagram & Pinterest must have videos captioned prior to 
posting. 

YouTube maintains its own captioning program, but it is HIGHLY 
unreliable. Instead, either self-caption and upload the transcript or 
use an outside captioning program. 
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ENSURE UNIVERSAL ACCESS – 5 TIPS

Tip 4 – Be careful with infographics and text content embedded in 
images

Infographics and memes are an eye catching and convenient mode of 
communicating information which can often feel stale in other 
formats. However, text readers can not read words that are part of 
an image. Therefore, captions must contain either all text  found 
within the image or a link to that information. 
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ENSURE UNIVERSAL ACCESS – 5 TIPS

Tip 5 – Use Plain Language

• Be mindful of acronyms.
• Shorter messages lead to higher engagement.
• Avoid technical jargon.
• Translate difficult topics for non-experts.
• Use clear, common language. 
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WAYS THAT WE CONNECT

Social engagement or chatting: Facebook, Twitter, Tumblr
Images: Instagram, Snapchat, Pinterest
Video: YouTube, Vine
Networking: LinkedIn
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USE YOUR SOCIAL MEDIA

Facebook 

• Program events (pictures and updates of things happening currently 
within your program)

• Updates on state laws, regulations or calls to action
• Upcoming program-related events, conferences, webinars, etc.
• Don’t post too often – no more than 3 posts a day, tops!!! But, post 

every day 
*Facebook is a way to share relevant actions, to engage discussion, and 
invite the community to action
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USE YOUR SOCIAL MEDIA

Twitter

• News articles SPECIFIC to your industry/field
• Blog posts
• Live tweeting key moments and/or quotes at related events
• Consider hosting your Twitter feed on your website for optimum access 

to the latest industry news
• Tweet often & tweet all day long

*Twitter is a medium best used to share news, especially current articles on 
local, national, and international happenings specific to your field. 
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USE YOUR SOCIAL MEDIA

YouTube

• Videos that you create
• Industry specific videos that support or advance the knowledge base

*YouTube is a fantastic way to share videos that promote the mission of 
your program. Whether it is to provide hands-on reviews of AT or to 
share relevant videos that demonstrate the impact of technology for 
people with disabilities, it can be a powerful way to communicate. 
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TO CROSSPOST OR NOT TO 
CROSSPOST?

• What we put on Facebook goes to Twitter, but not the other way 
around, because it’s always about frequency and type of message  

• Vary your posts by platform and audience
• Consider the length of your post and how it will appear on the social 

media platform
• Consider the content focus (Is this better suited for Facebook or 

Twitter?)
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TO CROSSPOST OR NOT TO CROSSPOST
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TO CROSS-POST OR NOT TO CROSS-POST

Our Facebook post and Constant Contact 
Announcement both appear in the MDTAP Twitter 
feed. Just one more way to ensure that the 
message cross pollinates! 
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SOCIAL MEDIA PROFILE BANNERS

Profile banners are what you see at the top of a Twitter or Facebook 
page -
• Most banners do not have options for alt tags
• Many include embedded text or pictures of text
• Any content on your banner should be readily accessible on your 

social media page, within your program information (i.e. program 
name, phone numbers, agency associations, etc.)
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SOCIAL MEDIA PROFILE BANNERS

Ensure that all text in banner art is available elsewhere
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FACEBOOK – THE NITTY GRITTY REALITY

What works 

• No longer requires CAPTCHA on signup
• Headings, landmarks and lists are used extensively (for 

keyboard and screen reader users)
• The Facebook Android and iOS apps are quite accessible
• New, slow roll out of automatic alternative text using Facebook’s 

artificial intelligence (AI) (currently only when the user is utilizing 
a screen reader on iOS device) 
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https://play.google.com/store/apps/details?id=com.facebook.katana&hl=en
https://itunes.apple.com/us/app/facebook/id28


FACEBOOK – THE NITTY GRITTY REALITY

What doesn’t work

• Keyboard focus indicator is NOT very visible (can hardly see 
what you’re tabbing on when tabbing through Facebook)

• Order of columns is incorrect when read with a screen reader
• Zooming breaks the site – content does not display properly 

when zoomed in
• Facebook shortcut keys can conflict with browser shortcuts 

when using a screen reader’s quick navigation commands
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FACEBOOK – THE NITTY GRITTY REALITY

What you CAN Do to make it more accessible

� Always include web address and contact info on your page
� When posting video, post the link of your video from your 

YouTube channel –this will preserve the captioning. However, 
FB has rolled out its Native Video feature, allowing users to 
upload and caption videos directly in the FB feed.  

� Always spell out acronyms in your posts  
� Until we’re confident in the automatic alt text skills, add 

descriptive captions to any images that you post
� Test your content with a screen reader! 

23



TWITTER– THE NITTY GRITTY REALITY

What works 

It’s mostly accessible
• No longer requires CAPTCHA on signup
• Full keyboard accessibility
• Both the iOS and Android Twitter apps are quite accessible 

using VoiceOver or TalkBack
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https://itunes.apple.com/us/app/twitter/id333903271?mt=8
https://play.google.com/store/apps/details?id=com.twitter.android&hl=en


TWITTER– THE NITTY GRITTY REALITY

What doesn’t work

• Twitter shortcut keys can conflict with a 
screenreader’s quick navigation commands 
when accessing Twitter from the Twitter 
website.
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TWITTER– THE NITTY GRITTY REALITY

What you CAN Do to make it more accessible

� Put your 800 number in bio line
� Precede tweets with [PIC], [VIDEO], [AUDIO], so that screen reader users 

know what to expect.
� Add Alt Text to your photos (can be done from the Settings option on a 

smartphone)
� Place hashtags, mentions, and links at the end of tweet (not IN the tweet) –

This: We’re celebrating the 26th Anniversary of the ADA today! #ADA26 
Not this: We’re celebrating #ADA26 today! 

� Use only a few hashtags
� Use “CamelCase” for multiword hashtags (use #AccessibleMedia not 

#accessiblemedia) so screen readers don’t run the words together.
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YOUTUBE– THE NITTY GRITTY REALITY

What works 

• All videos auto-play
• Both the embedded YouTube player and 

the YouTube site are more keyboard 
accessible
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YOUTUBE– THE NITTY GRITTY REALITY

What doesn’t work

• Not fully keyboard accessible (when tabbing through a page, you must 
backwards-tab multiple times to access the play, pause or stop buttons. The 
keyboard focus can highlight a button but may not activate it.)

• Order of items is incorrect when tabbing through the page
• Upload button is not keyboard accessible
• Zooming breaks the site
• Not fully Voice-over accessible (when accessing Search feature using 

VoiceOver, you cannot exit to access content – the feature remains 
overlapping the content)

• Auto-captioning is problematic
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YOUTUBE– THE NITTY GRITTY REALITY

� ALL videos should include 
captioning. This can be done 
via your own written 
transcript or accessing a 
free tool (suggestions on 
next slide)

� Do NOT use the YouTube 
feature that will 
automatically caption your 
video. It isn’t accurate!

� Any caption/transcript 
should capture info and 
sounds in video that may not 
typically be captioned, such 
as sound of clapping, phone 
using voiceover, etc.
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� For creating or editing captions: 
�Overstream: web-based captioning tool
� Amara: Free tool that links directly to your YouTube Videos

How to upload your own captions/transcript
� Sign into your YouTube Account
� In the Captions and Subtitles pane, select ‘Add captions’ option
� Select the ‘Browse’ option and locate the captioned file 
� Select ‘Upload File’

YOUTUBE– THE NITTY GRITTY REALITY
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HYPERLINKS, WEBSITES & EMAILS

Check text & hyperlink color against background colors of each site to 
ensure high contrast when possible. 

Test your website in various high contrast modes to see what information is 
visible and what gets lost.  

Include your social media links on all email correspondence and on your 
website. If your medium is a paper brochure or handout, include all social 
media extensions. 

www.facebook.com/MDODTAP @MDTAP blog.mdtap.org 
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MDTAP’s website viewed in regular contrast
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MDTAP’s website in high contrast. 
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INFOGRAPHICS & MEMES

All infographic information that is hosted should 
include a text-only and tagged PDF option. The 
“Disability Impacts” infographic found on the CDC 
website includes a link to the PDF, a text version, and 
the option to view an enlarged infographic. 34



INFOGRAPHICS & MEMES

You keep saying “Accessibility.” I do not think this word 
means what you think it means.

If you share memes via your social networking sites, be 
sure to caption the text and, if needed, describe the 
context of the image. 35



Alternative methods to the desktop interface for Facebook: 
§ Facely HD (an app for mobile devices)
§ M.facebook.com (simplified format for Facebook info)

ALTERNATE WAYS TO ACCESS… 

36



Alternative methods to the desktop interface for Twitter: 
§ EasyChirp - A simplified interface and fully accessible Twitter application. Works with 

older browsers and assistive technologies. A unique feature of Easy Chirp is the ability 
to tweet a link to an image with alternative text (both short and long descriptions). To 
date, it is the only Twitter application which provides this service.

ALTERNATE WAYS TO ACCESS… 
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Alternative methods to the desktop interface for YouTube:

§ Accessible YouTube – designed for users utilizing a 
mouse or two switches at a time. Not keyboard-only 
accessible. 

ALTERNATE WAYS TO ACCESS… 
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LAST BUT NOT LEAST…

LinkedIn – Professional networking
• More accessible via keyboard with improved navigation for those tabbing between 

professional content and features.
• Alt Text options are available site wide.
• Realtime notifications are available to those navigating by keyboard, and actions 

like sending messages, and interacting with dialog boxes can be done with the 
keyboard or screen reader.

• Mobile app requires Captcha at sign up – not accessible to blind users.

Pinterest – A visual pinboard
• Most content in the alt tags on Pinterest are user comments or for identification of 

users. Not typically tagged accurately. 
• Not easily navigable via keyboard (can access some links, and can move up and 

down but cannot navigate from one pin to the next).
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For more information, contact 

Lori Markland
Director of Communications, Outreach & Program Development
MD Department of Disabilities,
Technology Assistance Program
lmarkland@mdtap.org
Lori.markland@maryland.gov
410-554-9477
1-800-832-4827 (Toll free) 

CONTACT US
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