Information from Pooled Trusts Presentation

Comparison of Pooled Trusts versus ABLE Act
	Pooled Trusts
	ABLE Act

	Tax-exempt account that can be maintained without losing public benefits
	Tax-exempt account that can be maintained without losing public benefits

	Can be “self-settle” or third-party
	Beneficiary can use their own money and/or others can make contributions to the account

	May come with joinder fees and annual fees
	Fees allowed, not yet established

	Disability status recertified on an annual basis
	Disability status must be recertified on an annual basis

	Mandatory state payback to Medicaid when beneficiary dies
	Mandatory state payback to Medicaid when beneficiary dies

	Disbursement requests are reviewed by trustee and must fit in with a pre-established plan of care; disbursements may also be denied if they will jeopardize beneficiary’s access to benefits
	Beneficiaries may be given the ability to unilaterally withdraw funds; by law will need to demonstrate that the funds were for qualified disability-related expenses; no pre-determined plan of care is required; benefits counseling is not required by the regulations



Q&A Information from Pooled Trusts
	First Maryland Disability Trust
· 405 open files with $13.5million managed; an operating budget of $325,000
	Shared Horizons
· 460 active files with $15 million 

	How did your organization form? (e.g., Was it spun off an existing program?) 


	· Began in 2005 as a non-profit; began serving clients in 2009
	· Began in 2004 in relation to the Forest Haven litigation – Celebrated 10 Years of Service

	What is the structure of your organization? (e.g., if it's a non-profit, how big is your Board of Directors? What is their role?) 


	· 12-member Board that provides oversight on operations, disbursements and finances, monitors legislative and regulatory activity affecting special needs trusts, marketing
· Staff: 3 full-time, two part-time
	· 15 Member Board of Directors 
· Several layers of financial oversight & BD Committees
· Four full-time staff, three part-time

	If known, what was your organization's startup cost? 


	· Estimated value of $250,000 over about four years

	· $300,000 over three years
· Quality Trust for Individuals with Disabilities served as sponsor.

	How is your organization funded? (e.g., through interest from the accounts? outside fundraising?) 


	· Joinder fees, which can range from $500-$1,000
· Annual fees based on the size of the account
· Closing fee (if the beneficiary transfers closes the account, transfers it, or dies) 
· A provision that allows FMDT’s clients to leave the entire balance of their accounts to FMDT and avoid the mandatory state payback 
	· enrollment fee:
· $1,000– for Standard
· $  500 – Pilot (under $5,000)
· Annual fee is sliding scale up to $50k (over is 1.5%) $450 for $10k under graduates up to $650 before going to 1.5%


	What are the administrative requirements associated with maintaining the accounts? (e.g., do you maintain any information about peoples' disability status? Do people submit receipts to you for what they are using the funds for?) 


	· Disbursement requests have to be reviewed in light of beneficiary’s plan of care
· Maintains a database that includes basic contact information, DOB, key people in the person’s life, agencies, etc.; tracks   daily balance in the account; includes list of the person’s disabilities and their benefits.
	· Disbursement requests are reviewed and decisions are based on the person’s needs as outlined in the Quality of Life Plan and budget.
· Maintains a database through Outlook’s Business Contact Manager housing ALL pertinent beneficiary information.

	How often do you communicate with your clients (specifically: do you have to send them any kind of statements about how much money is in their accounts?) 


	· At least annually for recertification
· Annual updates to the list of benefits the person is accessing 
	· Quarterly Statements with all activity, including interest earnings are provided 
· K-1’s and Grantor Letters are provided annually
· [bookmark: _GoBack]

	Do you "market" your program - and if so, how, and are those costs significant? 

	· $11,000 marketing budget
	· $11,000 marketing budget



